['m an
and an impulsive
recluse who decided to
dabble in . I also
like long walks in the park,
Beyoncé, and I binge watch
social media like it's Netflix.





www.facebook.com/liliglowboutique

PHOTOGRAPHY

SPECIAL PROJECTS




/RIL AY AUGUST 13TH | 2PM-8PM

DIGO BLEU CULTURAL CENTER L 7 - : _
L m CASTER AVENUE y . TICKETS
ADELPHIA, PA 19104 | _ F - $15.00

Marketing

for tickets & more info please visit

hypeandlavender.splashthat.com

hyp

curated. eclectic. handmade. vintage. beauty. art

Social and printed media
were essential tools for
brand recognition to
BF rpromote attendence and
prospective vendor
acquistion for event.
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Environmental marketing
elements were also
included during the

show, such as large scale

posters and projected
wall images that were
distributed via the web
during early on targeted
promotion.

™
HYPE & LAVENDER is a division of Liliglow Creative Lifestyle Brands LLC, i |
www liliglow.com | infog@liliglow.com :
HYPE & LAVENDER is a division of Liliglow Creative Lifestyle Brands LLC.

HYPE & LAVENDER | Curated Vendor’s Market TP LAVENDER s dris o o e LB e

www.liliglow.com | infog@liliglow.com

e
d&

“



https://hypeandlavender.splashthat.com/
https://hypeandlavender.splashthat.com/

INDEPENDENT FASHION ADVERTISEMENTS & TARGETED PROMOTION
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Mainstream graphics of glossy high profile advertisements make it hard for many consumers
to feel connected to brands they would unassumably love and continue to purchase again,
especially if it seems to convey a high price point. My approach to product photography is
using subjects who have an everyday appearance, are approachable, and feel comfortable
and relaxed on camera. With the help of mobile phones, a naturalized treatment seems to
be the most successful, albeit rawests form of photography for advertising that | enjoy.

MODEL CREDIT (FROM LEFT TO RIGHT) Aminata Calhoun, Alicia Knox, Krystofer Pinnock, and Vernell Bailey
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www.vimeo.com/liliglow

As an artist, | love to learn about the creative

process of others. The series of videos below
are interviews | conducted‘vith fellow design-
ers and artisans to learn about their passions
and best advice to give other aspiring brand
makers. | have also spotlighted my experience
in entrepreneurship and independent retail. All
videos were filmed using my iPhone 6 Plus,
edited in iMovie, with light graphics applied in
Adobe Photoshop. Most videos were shot in
one take. All videos are available to share with

credit given to the interview and source.

LILIGLOW PRESENTS

CONRAD BOOKER

ARCHITECT x FASHION DESIGNER

#ORANGETHURSDAY

LILIGLOW PRESENTS

CAFFERY VAN HORNE

FASHION DESIGNER

#ORANGETHURSDAY

LILIGLOW PRESENTS

LARNELL BALDWIN
MASTER TAILOR x INSTRUCTOR x PROPRIETOR

#ORANGETHURSDAY

LILIGLOW PRESENTS #ORANGETHURSDAY

ROMAN BARKSDALE
FASHION INFLUENCER

IG romanwarriorstyle



https://vimeo.com/liliglow
https://vimeo.com/220882052
https://vimeo.com/224452008
https://vimeo.com/226286048
https://vimeo.com/223611075

SPECIAL PROJ ECTS WOMENSWEAR | GARMENTS & PRODUCT DEVELOPMEN'T

In the past decade | have progressed from art and graphic design to fashion. Most of my sewing techniques are self taught, but this endeavor
became a favorite past time. It's influence piqued my interest to go foward with entreprenuership and | opened my first independent boutique after
building my concept brand, Liliglow. The time in between has given me a broader sense of artistic collaboration and product development.

MODEL CREDIT (FROM LEFT TO RIGHT) Alison Bowser. Allene Foster, Tamara Johnson, and Shonique Andrews




CONTACT

TAMARA JOHNSON
tamara@liliglow.com
voice: 267-571-9708

PORTFOLIO
www.tinyurl.com/tamarannj

SOCIAL

www.instagram.com/shopliliglow
-~ www.facebook.com/liliglowboutique
www.vimeo.com/liliglow
www.flickr.com/liliglow



https://johtamara.wixsite.com/tamaraannjohnson
www.instagram.com/shopliliglow
www.facebook.com/liliglowboutique
www.vimeo.com/liliglow
www.flickr.com/liliglow

